TEEN SUMMIT

Fundraising Guide
2016 Edition

Inspired by the Junior Statesmen of America Summer Programs Fundraising Manual

Welcome!

While fundraising to participate in Teen Summit may seem like a daunting task, with a little
bit of hard work and dedication, members of your Clubhouse can raise most- if not all- of the
required registration fee. If your Clubhouse starts now and works together as a team, the
fundraising process should run smoothly and end in success. Read this manual for directions,
ideas, and tips, and your Clubhouse will be on its way to Teen Summit!

Determining Your Budget

The Clubhouse Network is asking each Clubhouse to raise $1000 per Teen Summit participant,
including both youth leaders and chaperones. If your Clubhouse does not require air travel
(i.e., you are located in New York, Virginia, or the Boston area), the fee is $750 per participant.
You may also need to raise funds for
passports and visas, travel to and from
local airports, other expenses en route to
Boston (e.g., baggage fees, snacks), and the
Free Night in Boston. To determine how
much you must fundraise, first you must
calculate your financial need. If you have
any financial resources (including grants),
subtract this amount from the total cost of
Teen Summit participation. The remaining
balance is what your Clubhouse must
raise, and will determine the scope of your
fundraising efforts.

Creating an Appeal

Before you even begin to brainstorm fundraising activities, your Clubhouse needs to answer a
crucial question: why should anyone donate to you? It’s important to show potential sponsors
not only why you deserve their support, but also how contributing to your cause can benefit
them. You need to be able to describe a clear purpose for participating in Teen Summit, one
that will inspire sponsors to help your Clubhouse. Sponsors do not want to give to someone
simply taking a trip. However, they will want to support a youth leader who will learn about
cutting-edge new technologies, gain exposure to career and college opportunities, and build
leadership skills by addressing social issues in their community at an international youth
gathering. You can also emphasize that Teen Summit participants bring their experience
back to their local Clubhouse, and everyone benefits. Sponsors are more willing to give funds
to those who can clearly illustrate how donating to their cause will benefit not only them but
their entire community in the future.
Each youth leader may have different reasons as to why Teen Summit is important to
them, but your Clubhouse needs to be able to state what the Clubhouse Network and Teen
Summit are all about, and how participating in the event will benefit your community. By
creating a meaningful, well thought-out appeal, you can demonstrate that when individuals,
social groups, and businesses sponsor you to participate in Teen Summit, they are not just
investing in your future, but the future of their communities. Through a program that builds
technological skills, strengthens leadership and teamwork skills, and fosters a sense of positive
social action, you will be able to share what you have learned at Teen Summit with your peers,
discuss the issues facing your communities, and use new skills to make a difference.
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Raising Awareness

Your Clubhouse might not have even chosen the youth leaders participating in Teen Summit
yet, but it is still important to get the word out in your community about your Clubhouse’s
plans to participate. Have everyone associated with the Clubhouse- from mentors and
members to parents-- spread the word about Teen Summit. Let everyone- from your teachers
to your hairdresser- know that the Clubhouse is looking for sponsors, so that three of its
members can attend Teen Summit. Even if these people are unable to give to you, they
might know an individual, organization, or business that can, or be able to contribute to your
fundraising efforts in another way. No one can donate money unless they know you’re looking,
so do your best to spread the word about Teen Summit, and how much it would mean to you if
your Clubhouse could participate.

Creating an Appeal

Once word is out on the street, it’s time to
identify potential sponsors who will donate to
your cause. Sponsors generally fall into three
categories, and you must contact each with a
different approach. The first is people that you
know personally, such as teachers, community
leaders, and mentors. This group is the most
likely to help you, so you should spend most of
your fundraising efforts connecting with them.
The second category consists of people and organizations you don’t know personally, but who
have donated to or sponsored other young people or youth programs in your community in
the past. The third group includes people and organizations who you don’t know personally,
and do not have a history of donating. This category may include businesses, local officials, or
other social organizations.
Brainstorm a list of potential sponsors, and divide them into these three potential subgroups.
With this organization, it will be easier to determine how you should work with each potential
sponsor, as well as how much time and energy you should dedicate to each group.

Personal Connections

When you first start to fundraise, ask everyone you know to
help donate, and ask them to ask everyone they know for
help. Speak to your friends and friends’ parents, coworkers
and employers, doctors, neighbors, teachers, counselors,
religious leaders, and sports coaches. Go to businesses that
you frequent often, and ask if a manager or owner would be
able to sponsor your Clubhouse’s participation in the Teen
Summit, or even donate goods that you could sell during
a fundraiser. The people and organizations that you know
personally want to see you succeed, and should be the most
likely to support your cause. Dedicate most of your time and
energy to connecting with this group, and be sure to keep
them updated in your fundraising efforts.
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Service Clubs and Organizations
After asking your personal connections, make sure to contact
individuals and organizations in your community that have a
history of charitable giving. Ask your Clubhouse Coordinator
or mentors about other groups and service organizations that
have contributed to your Clubhouse in the past, or that have
donated to other youth organizations before. If your Clubhouse
is sponsored by another organization, such as a Boys and
Girls Club or a community center, make sure to contact the
Executive Director for help as well. Your local government,
library, or Chamber of Commerce may also have a list of service
organizations in your community, with contact information for
each.
Be sure to talk to your school teachers, counselors, and principals
as well. Your school officials may know of organizations that
have helped other students in the past, and may even be part of
a similar service group. If you know someone who is a member
of one of these groups, ask their help when you solicit their
organization.
When asking for support and sponsorship from these organizations, try to contact the group
president or leader and set up a time when you can address as many members as you can.
Attend one of their meetings and give a presentation on the Clubhouse and the Teen Summit,
speak about your hopes and aspirations for the future, and discuss your fundraising drive. In
this way, you are not just a faceless individual soliciting donations- the club will be able to get
to know you and see how contributing to your cause will benefit their service and community.
Additionally, individual members of the organization may donate to you as well, rather than
just the club itself.

Donations from Businesses

While many businesses may not have an apparent history of charitable giving, local businesses
in your area may be willing to help you raise money. By participating in Teen Summit, you
will be learning skills to benefit your community, and small businesses want to invest in the
future of their local communities. Speak to the managers of local restaurants, supermarkets,
car dealerships, and clothing stores- even stores of major chains, such as your local McDonalds
or Burger King. Be sure to contact businesses, organizations, and companies whose main
customers are young people and teenagers; they have the most to gain by donating to you.
Ask your friends where they shop the most, and get suggestions of businesses that may have
donated to your school, Clubhouse, and community in the past.
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Ask for Support- Not Just Money
Beginning your fundraising efforts may seem a little daunting or scary, particularly if you have
never fundraised before. Many people are nervous to speak to potential sponsors, as they
believe asking for money is rude or impertinent. However, no one can help you raise money
for Teen Summit if you don’t ask them first! Don’t feel embarrassed to ask for donations or feel
intimidated by the fundraising process. You are beginning the same journey that thousands
of other individuals, non-profits, and community organizations embark on every day. You are
not simply asking for money- instead, you are looking for support for a cause you believe in.
Be confident in your journey and show your sponsors that their donations are supporting an
important cause. If you can demonstrate how passionate you are about participating in Teen
Summit, sponsors will want to help you succeed.

Reaching Out: Fundraising Person to Person
No matter how you fundraise -be it a letter, meeting, phone call,
or event- the most important aspect of fundraising is personally
reaching out to potential sponsors. People want to know
that they are giving to a good cause, and not just a faceless
organization. Reach out to all of your potential sponsors with
a personal touch that reminds them of what their donation
will be supporting. Write a compelling, personal letter that
explains why the Teen Summit is important to your Clubhouse
and hand-sign each one. Show examples of the projects and
artwork that the Clubhouse has inspired you to make, and
explain how Teen Summit will help support your personal
aspirations, the work of your Clubhouse, and the community at
large.
Be creative, and remember- don’t be nervous or shy! Personally
reach out to your sponsors and make sure they know how
donating to your cause will affect your future.

Writing Letters
One of the easiest and most successful ways to reach sponsors is
by writing a personal letter to prospective donors. This method is
particularly useful if you are trying to reach a sponsor you cannot
visit personally, or if the potential donor knows nothing about
the Clubhouse Network or the Teen Summit. Include information
about Teen Summit and information about the Clubhouse that
you represent. With these materials, sponsors are able to learn
about your fundraising journey and reply quickly and easily.
In your letter, be sure to be neat, articulate, and grammatically
correct. This letter is a reflection of your Clubhouse, and a poorly
written letter will negatively impact how potential sponsors see
you and your cause. Include your name, address, and phone
number, so that the donors can contact you with any questions
or concerns. Keep the letter to one page in length, and be sure to
personally sign each one. You can find a sample letter at the end
of this manual for a good example.
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Give a copy of the Teen Summit Quick Facts page to everyone you ask for support, and if they
are unfamiliar with the Clubhouse Network, include information about your Clubhouse as well.
With these professional documents, it will be easier to gain credibility with your sponsors if
they can see details about the official program, especially if they have little to no knowledge of
Teen Summit itself.
If you have the time or funds, include a self-addressed, pre-stamped envelope and a donor
response card as well. With these materials, sponsors can easily reply to your efforts and even
send you a check! A donor response card gives your potential sponsors an easy way to respond
to your fundraising request by contributing a donation, declining to contribute, or offering
another way they can help out. See the sample at the end of this manual for a donor response
card example, but be sure to personalize it to your needs.
Before you send any packets, always address your letters with a name and title of an individual
or a contact at an organization. Do not write “To whom it may concern,” or “Dear sponsor.”
Address each letter to a specific person, and sign each letter yourself. Personalized letters are
more likely to get a response, especially when you make a follow-up phone call.

Making Phone Calls

After sending your letters, make sure you follow up every donation request with a phone
call. Wait five to seven days, and then request to speak with the same person to whom you
addressed the letter. Be polite but diligent in your attempts -- sometimes sponsors are slow to
respond, may have forgotten about your request, have other requests ahead of yours, or even
are waiting to see if you follow up. If you have not received a response right away, don’t give
up hope. Follow up with every potential donor with a phone call, rather than assume you have
been denied a donation.
When making the phone call, first identify yourself with your name, who you are, and why you
are calling. Be polite, and keep your inquiry brief and concise. Don’t speak too quickly, and
genuinely listen to what the sponsor has to say. Make sure to emphasize how important the
Teen Summit is to your Clubhouse, and how a contribution would benefit the community. Ask
the potential sponsor if they are interested in possibly making a contribution. If they say yes,
set up an in-person meeting to explain more about Teen Summit and the Clubhouse Network.
If they say no, sincerely thank them for their time, and ask if they could refer you to anyone else
who may be interested in donating. A “no” does not mean that the sponsor does not want to
support you -- they may not be financially able to at the moment, or have other commitments.
Be polite and persistent with all your attempts!
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Meeting with Sponsors
Many potential sponsors want to personally meet with
the people who their donation will be supporting, in order
to make sure that their money is going to a good cause.
Meeting with donors is one of the best ways to fundraise,
as it gives you an opportunity to sell both yourself and your
program, answer questions, address any reservations they
may have, and even discuss other options for sponsorship.
Your sponsors will be able to see exactly what Teen Summit
is all about and how donating will help exceptional youth
leaders from your Clubhouse participate in a once-in-alifetime opportunity.
Practice what you will say before attending any meeting,
and bring any materials that will help your presentation.
This may include facts about Teen Summit, or even an
example of something you have created at the Clubhouse.
Show the potential donors why Teen Summit is important,
and how they are investing in the future of your community.
Sponsors are more likely to make a donation after hearing
your story face-to-face, so set up meetings at every possible
opportunity.

Be Creative
Letter writing, phone calls, and meetings are tried and true methods of fundraising, but can
seem a bit dry. There are many other ways to raise money that can involve your talents and
skills, or may be so much fun that fundraising doesn’t even seem like work! Be creative, and
brainstorm different ideas with your Clubhouse. From events and bake sales to art shows and
auctions, there are many more ways to raise money and involve your peers in the process.

Sell Your Skills
Rather than asking for donations, you can
also sell a skill or service to raise money.
Look around your neighborhood, and think
about what kind of services are in demand
in your community. Brainstorm some
activities that make the most of your skills,
such as:
•
•
•
•
•

Babysitting
Washing cars
Cleaning homes
Doing yard work
Walking dogs

Ask your friends and neighbors for ideas, and then get the word out about what
services you can offer. Make sure to advertise on Facebook, put an ad in the paper, or
post flyers around town. Charge an hourly rate for each service, or decide on a flat fee.
Make sure your customers know what their money is supporting!
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Create, Create, Create!

As a member of a Clubhouse, you have the creativity, technological skills, and resources to
offer real-world products and services to your donors and your community. As an incentive for
potential sponsors to donate, offer perks for different contributions that make the most of your
abilities. Use the technology, programs, and resources at your Clubhouse to design and create
different products to give to sponsors as a thank you for their support. Brainstorm what you
can create with your fellow Clubhouse members, or check out a few ideas below:
•
•
•
•
•
•
•
•
•

Create personalized photos or artwork
Design, build, and code a website, or offer website maintenance for a sponsor
Create a thank you card in Photoshop
Print vinyl decal stickers for a car or laptop
Design a logo for a business
Write, perform, and record a personalized song dedicated to your sponsor
Create a short film or animation about your sponsor
Print something meaningful to your sponsor using a 3D printer
Design a brochure or newsletter for a donating organization or business

You will not only raise money, but also raise awareness about the Clubhouse Network and build
a reputation of energetic, creative teens!

Hold a Clubhouse-Wide
Garage Sale or Bake Sale

Ask everyone in the Clubhouse to donate
items that you can sell in a garage or yard
sale. Make flyers advertising the sale and post
them across your community, such as in local
supermarkets and community centers, and put
an announcement in the newspaper. During
the garage sale, have friends donate baked
goods and sweets for a bake sale table as well.
Even if your customers aren’t interested in buying anything at the sale, many will buy a cookie
or a slice of cake if they know the proceeds go to a good cause.
You can also try to get a professional bakery or restaurant to donate baked goods as well, and
have a bake sale on its own. Talk to your parents, teachers, and mentors, and try selling baked
goods at the Clubhouse, school, church, or community center.

Hold a Clubhouse Restaurant Night

Many restaurants, pizza shops, ice cream parlors, and cafés offer fundraising nights, where eating out can raise you money. Visit a few of your local favorites, and ask to speak to the general
manager. In most cases, these establishments offer a day or evening where your organization
can eat in, and get up to 20% back in charity. This is a fun and easy way to raise money, while
also helping out your community. The restaurant gets more business, and you get money for
Teen Summit while still enjoying a night out!
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Consignment Goods
Have you ever sold chocolate bars or cookie dough for a school fundraiser? Selling goods
on consignment is a great way to raise money, while selling tasty treats or popular items
that you probably use anyways. There are many companies willing to partner with schools
and other organizations to sell goods on consignment. They supply goods that you sell for
a percentage of the profit. Ask your school activities office for companies they suggest, or
research consignment companies online. Then, ask your friends and family to help out, and sell
your product wherever you can. Try bringing the goods to your school, church, Clubhouse or
community center, or even try selling them door to door or outside a supermarket.

Hold a Clubhouse Event
Show the community what your Clubhouse has been up to by hosting a talent showcase, movie night, or art show! Invite your family, friends, and neighbors to come to the Clubhouse, and
view the projects you have created. You can hold a movie night featuring short films created
by Clubhouse members, show off artwork you’ve designed using the Adobe Creative Suite, or
demonstrate your latest robotics and circuit board creations. Charge admission to enter the
event, or even hold a silent auction, where attendees can bid to bring your creations home. You
can also offer raffle prizes, using goods donated to you by local businesses.
Advertise the event across your community, post it on Facebook and Twitter, and hang flyers
in public places. Holding an event is a great way to get the word out about Teen Summit, and
show potential sponsors firsthand what their donations would support.

Make a “No” Still Helpful to Your Cause
As you fundraise, you will most likely encounter many people who will tell you no, or say that
they cannot make a donation at this time. Don’t give up! Even if someone cannot donate
money directly to you, they can still help your fundraising efforts in another way. If an individual
or organization turns you down, ask if they can refer you to someone else who may be able
to help. Or, if a business or a restaurant says no, ask if they could donate goods, food, or other
items that you could sell during another event. These types of contributions can be just as
valuable and worthwhile as monetary funds. In any case, be sure to thank the sponsors politely
for their time. Even if they cannot help you right now, they will remember you for potential
donations in the future.
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Get Published

If you are having problems getting word
out about your Teen Summit fundraising,
consider publicizing your cause through
a newspaper article and social media
postings on sites like Facebook. Publicity
is inexpensive and can help you spread
word about your fundraising efforts quickly
and easily. Call the local publications in
your town, and see if a reporter would be
interested in writing a feature article about
your Clubhouse’s campaign to participate
in Teen Summit. With a published article,
people who you may not know you but who
read the newspaper can learn about Teen
Summit, and even make a donation! As well,
showing potential sponsors, organizations, and businesses a published article is a great way
to legitimize your efforts, and gives the Clubhouse more validity in your community.
If you can, emphasize to businesses and organizations that you will try to publicize their
contribution in the local paper. Have a picture taken of local businesses with Clubhouse
members, and send it to the local paper with a press release. Make sure to cover the 5 “W’s”
about your fundraising efforts: who, what, where, when, and why. For example, who in the
Clubhouse is this press release about? What are you trying to raise money for? Where in the
community are you fundraising? When are you fundraising? Why is this important? If you
need help writing a press release, check out the sample at the end of this manual.

Advertise on Social Media

No matter how you decide to fundraise, be sure to advertise your fundraiser online and on
social media. Use Facebook to create events, invite your friends to participate, and share videos from previous Teen Summits. Use Twitter to tweet about what your Clubhouse is up to, and
how your community can get involved. Social media now accounts for 180% of the time an
average person spends online, so make sure you use the web to its full potential. It’s easy to use
social media to connect with large groups of people at once, and promote your Clubhouse’s
fundraising efforts online.

Say Thank You

As soon as you receive a monetary donation or sponsorship, write a thank you letter to the
individual, business, or organization supporting you. Like your original fundraising letters, be
sure to personalize it and hand-sign each one. Make sure your sponsors know how much their
donation means to you, and how you will use their contribution to participate in Teen Summit.
After your Clubhouse participates in the 2016 Teen Summit, you should also send another letter
to your sponsors telling them about your experience. Sponsors want to know that their donations went to a worthy cause, and supported a program that will help their community. Tell
your sponsors about what you learned, and how you will apply those skills to your work in both
the Clubhouse and local community. You never know when you might need another donation,
so stay on good terms with your sponsors and they will want to support you again.
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Use Your Time Wisely

Teen Summit may be months away, but it is important to start fundraising well in advance.
You don’t want to be caught a week before Teen Summit with $3000 to raise. Create a detailed
timeline with firm deadlines, and stick to it as closely as possible. A week by week plan of
the work you have to do is the best way to stay on top of your fundraising goals, and ensure
that your journey ends in success. Check out the following timeline as an example of how to
manage your time:
Week 1
•
Determine your Clubhouse’s fundraising needs
•
Brainstorm fundraising ideas within your Clubhouse and determine a strategy
•
Write a fundraising timeline and mark it in your calendar
•
Begin to get the word out about your fundraising campaign. Call friends, families, teachers, 		
neighbors, etc. for donations, ideas of possible fundraising strategies, and potential donors
•
Create list of potential donors, including: people you know personally; people and organizations
you don’t know personally, but who have donated to or sponsored other young people in your
community in the past; and people and organizations who you don’t know personally, and do
not have a history of donating
•
Write a press release and contact your local newspaper; ask a reporter to write an article about
your cause
•
Write the fundraising letter that you will send to potential sponsors
Week 2
•
Send your fundraising letter, along with any relevant materials, to the potential sponsors that
you 		
personally know in the first group
•
Determine the dates of any fundraising events taking place at the Clubhouse
•
Research the names, titles, and addresses of those in the second group- the people and 		
organizations you don’t know personally, but who have donated to or sponsored other young 		
people in your community in the past
Week 3
•
Begin to send letters to the people in your second group
•
Create and hang flyers advertising your skills and services around your community
•
Spend a day visiting local businesses, restaurants, and organizations, and speak to the managers
about your fundraising efforts and Teen Summit. Bring copies of your fundraising letter and
other 		
relevant materials to give them, and set up further meetings to discuss potential
sponsorship, or 		
other donated goods
•
Make follow-up phone calls with the people you sent a letter to in the second week
Week 4
•
Begin to send letters to your third group of potential sponsors, people and organizations who
		
you don’t know personally, and do not have a history of donating
•
Make follow-up phone calls with the people you sent a letter to in the third week
•
Begin to collect items for a Clubhouse-wide garage sale, or artwork from Clubhouse members
for 		
a talent showcase
•
If you haven’t heard back from people in the first group, call them again and try to set up a 		
meeting to further discuss Teen Summit
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Week 5
•
Hold a Clubhouse restaurant night, garage sale, art show, movie night, or bake sale
•
Make follow-up phone calls with the people you sent a letter to in the fourth week
•
Call those in group two that you haven’t heard from already, and try to set up a meeting to 		
discuss Teen Summit
•
Spend an afternoon at the mall. Solicit local businesses and speak to managers about
potentially 		
sponsoring your Clubhouse to participate in Teen Summit
Week 6
•
Make follow-up phone calls with everyone that you haven’t heard from already
•
Finish meeting with potential sponsors
•
Write personalized thank you notes, and begin to send them out to your donors
Week 7 & 8
•
Make follow-up phone calls with everyone that you haven’t heard from already
•
Finish writing and sending thank you cards
•
If you have offered your sponsors any incentives or perks, begin the creative process of editing
photos, building websites, designing logos, creating artwork, etc.
The most work in the fundraising process is at the beginning, as this stage requires a lot of
brainstorming, planning, writing, and editing. After you have created all of your materials and perfected
your fundraising strategy, the rest of your journey should flow quickly and easily. Just be persistent and
vigilant in your attempts, and remember to always follow up any fundraising request you make.
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Fundraising Material Samples
Donor Response Card
Name:
Organization:
Please find my check enclosed, payable to
The Clubhouse @
Yes! I want to help you attend Teen Summit. Please call
or email me!
Sorry, I am unable to contribute
at this time.
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Fundraising Letter
John Smith
Boston Lions Club
456 Sunny Road
Seattle, WA 12345
321-987-6543

Mary Jones
123 Flash Drive
Seattle, WA 12345
321-123-4567

Dear Mr. Smith,
My name is Mary Jones, and I am a member of the Seattle Clubhouse, a creative and safe out-of-school
learning environment where young people work with adult mentors to explore their own ideas, develop
skills, and build confidence in themselves through the use of technology. Our Clubhouse has been
invited to participate in Teen Summit, an international conference in Boston where three young people
from our Clubhouse and an adult chaperone will join 250 other Clubhouse members from around the
world to learn about social issues and address them through technology. I am writing to you today to
ask for your financial support, so that we can participate in Teen Summit, build our technological skills,
widen our horizons, and make a difference in our community.
This will be the XXth Teen Summit our Clubhouse has participated in. At Teen Summit, which will be
held in late July, we will participate in a variety of workshops, projects, and teambuilding activities, as
well as attend a college and career fair. We will stay on a university campus and experience college
life. During the week-long event, our youth will have the opportunity to meet other international
teens, as well as learn how we can use our technological skills to make a difference in our community.
Although our Clubhouse has not yet selected the three youth leaders to represent our community, we
are all participating in the fund-raising effort, as we know from past Teen Summit experiences that
the Teen Summit helps youth become confident, self-motivated learners, expand their life skills, and
inspires them to be global citizens. Summit participants also share their experience with the Clubhouse
afterwards, so that the entire community benefits.
The Clubhouse Network, the international organization organizing the event, is supporting much of
the cost of the Summit, which includes airfare, housing, meals, and activities. But each Clubhouse has
been asked to fundraise $4,000 towards their participation to defray expenses. Any contribution to our
cause will make a huge difference, and set us one step closer to our goal. Your donation will directly
help our Clubhouse participate in Teen Summit, where we will learn how to address social issues in our
communities, and develop the technological and leadership skills to make a difference.
If you are interested in sponsoring our Clubhouse, I would love to speak to you more about Teen Summit
and the amazing work that Clubhouse members do every day. You can also find more information about
Teen Summit online, at http://theclubhousenetwork.org/teensummit. I will call you next week to discuss
a potential donation, and see if you are interested in contributing to our fundraising efforts. Thank you
for your time and consideration, and I hope to hear from you soon.
Sincerely,
Mary Jones
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Press Release
For Immediate Release

Seattle Clubhouse
123 Flash Drive
Seattle, WA 12345
321-123-4567

Local Clubhouse teens to participate in international technology conference
Youth leaders need community support
[Seattle, WA] The Seattle Clubhouse has been invited to participate in Teen Summit, an international
technology and leadership conference in Boston, MA. The Clubhouse is currently looking for donations,
sponsorships, and community support so that three of its talented members can participate, as the cost
of attendance is higher than the Clubhouse can afford.
While the Clubhouse Network, the international organization organizing the event, is supporting much
of the cost of the Summit, the Seattle Clubhouse has been asked to raise $4000 to cover the cost of
travel, room and board, and other expenses. The Clubhouse youth are asking their communities to
support their endeavors, and help them participate in a once-in-a-lifetime opportunity.
The Clubhouse is a creative and safe out-of-school learning environment where young people from
underserved communities work with adult mentors to explore their own ideas, develop skills, and build
confidence in themselves through the use of technology. More than 100 Clubhouses in 20 countries
provide thousands of youth with the resources, skills, and technology to help them succeed in their
careers, contribute to their communities, and access higher education.
The Seattle Clubhouse was invited to participate in Teen Summit, a biennial conference where
Clubhouse members from all over the world join together to learn about social issues and address them
through technology; build camaraderie among international youth; and develop leadership skills. At
Teen Summit, the Seattle Clubhouse members will participate in a variety of workshops, projects, and
teambuilding activities; attend college and career fairs; and develop technological skills that will help
them make a difference in their communities and among their peers.
The Seattle Clubhouse is eager to participate in this prestigious conference, and help its youth gain
leadership skills, fluency in technology, and personal growth. “The Clubhouse has helped me change
from a shy girl who knew nothing about computers to a confident engineer in the making,” says Mary
Jones, a three year member of the Seattle Clubhouse. “I’m excited for our Clubhouse to participate in
Teen Summit so that we can help our community grow with all that we’ve learned.”
Anyone wishing to make a donation or sponsor the Clubhouse youth can send a check made payable
to: The Seattle Clubhouse, 123 Flash Drive, Seattle, WA 12345. For more information, or to speak with the
Seattle Clubhouse coordinator, potential sponsors should call 321-123-4567 or visit theclubhousenetwork.
org.
About The Clubhouse Network
Since its beginnings more than 25 years ago, The Clubhouse: Where Technology Meets Imagination
has been a resource for thousands of young people to explore their own interests, develop skills, and
build confidence in themselves through the use of technology. At The Clubhouse, underserved youth
unleash their creative talents, engage in peer-to-peer learning, and develop a unique voice of their own
to express themselves through “STEAM” – STEM and the arts. Founded in collaboration with the MIT
Media Lab, The Clubhouse Network is a global community comprised of more than 100 Clubhouses in 20
countries, providing 25,000 youth per year with access to resources, skills, and experiences to help them
succeed in their careers, contribute to their communities, and lead outstanding lives.
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